
Create a Legacy Giving 
Program at Any Stage

LEVERAGE PHILANTHROPIC GIVING FOR THE FUTURE



Panelists

Aimee Granger, Legacy Giving Director, PBS 
Wisconsin

Brea Pautsch, Legacy Giving Manager, PBS 
Wisconsin



Planned 
Giving = 
Bequests?

YES, 
AND…



The Great Wealth Transfer 
is Happening Now



Why planned giving?

 According to the NYT: $84 trillion will be 
passed down through 2045; $16 trillion 
within the next decade.

 Charitable bequests are 2.74 times larger 
than donors’ lifetime charitable giving

 Donors who make gifts in their estate plans 
tend to make larger annual gifts after they 
make their plans

 A Planned-Giving program is a smart 
investment – by designating planned gifts 
to your endowment fund, you can create 
sustained income



Profile of 
Legacy 
Donors

Average years of giving

Average Annual Gift

Average Estate Gifts



Average total lifetime giving from top 5 legacy donors to 
PBS Wisconsin in the last 3 years:

$2,370

Donor Profile – Annual vs Planned 
Giving

Average planned gift from same donors:

$617,642



Amplify Planned Giving at Your 
Organization

Getting Started

Intermediate

Accomplished



Level 1 Resources

Annual Member Survey

 Buck slip – self identifier tools

Create a pipeline of planned giving prospects

Develop a gift acceptance policy

 Sample bequest language

 Planned Giving information on website







Let’s talk 
about Level 1



Level 2 Resources

 Planned Giving staff full or part-time

 Direct address messaging to constituents

 Celebrate donor stories

 Legacy society

 Letter of Intent

 Recognition opportunities



Letter of Intent



Let’s talk 
about Level 2



Level 3 Resources

 Planned Giving Campaigns: 

 National Estate Planning Awareness month (October)

 Make a Will Month (August)

 Planned Giving brochure, branded materials

 Naming Opportunities

 Detailed endowment investment plan and spending plan

 Wealth screening service

 Blended gifts, CGAs, CRTs, Real Estate, Life Endowed Gifts









Honor the Gifts. 
Tell the Stories. 
Inspire Others.



Adah Sorenson
Planned Giving Spot






Best Practices

 Excellent engagement and stewardship is essential. Be consistent and 
donor centric, not transactional.

 All members of the community are potential planned giving prospects 
and meaningful bequests come in all sizes. Honor the intent of donors.

 Long time, consistent donors of funds, time, and care for the 
organization are excellent prospects. Give them your time and 
attention.

 Make your legacy program visible. Inform your constituents of your 
ability to accept and fiscally manage planned gifts.

 Be patient. Planned Gifts are gifts of a lifetime.



Thank you!

QUESTIONS?
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